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YapStar, Social Shopping Network Exclusively for Pet Loversand Pet Businesses

San Francisco Bay Area, CA. YapStar.com, anew socia shopping network exclusively for pet
lovers let’s you explore great product recommendations, share them with your friends and yap
about products you like. And if you’re a local pet business and you’re looking for ways to get
people talking about your pet products? The new Y apStar social shopping network can help you
build buzz.

It’s one thing to read customer reviews of a product written by strangers. It’s another to get
recommendations and feedback from friends and like-minded pet lovers. Thisis at the heart of
YapStar’s social shopping network. Y apStar is the equivalent of hanging out at your
neighborhood dog park, and asking, "hey, does anyone know what pet carrier | should buy for
my flight home?" and getting the real scoop on the good and bad from atrusted source, a
community of passionate pet lovers. Often, these recommendations are niche products that would

not otherwise attract attention because of the limitations of expensive marketing campaigns.

"We're drawing on the knowledge of our users. These are folks who absolutely adore their pets
and know what works and doesn’t work from every day life. Our users also recommend new and

not widely publicized productsto us," said Laurie Martin, Y apStar's founder and chief executive.

“Our users have eclectic tastes. Among the products made popular by online advocates: FroliCat
BOLT, alaser toy that makes cats go wild, Sleepypod, a beautiful designed bed and carrier with

awarmer to keep your sweet one cozy , and al GO 2 Weekender, the only carrier you’ll ever

need: A backpack, A roller bag with telescoping handle, A car/booster seat, An airline travel bag,
and A hand-carried tote.”

Simply put, social shopping on Y apStar is about customers interacting with one another in order
to make better buying decisions. Recommendations are influenced by the community of pet

lovers as opposed to advertising dollars which allows small product manufactures to compete
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with the big boys. It’s not about how much money you spend on marketing, it’s about “How
Cool is Your Pet Product” and what do your customers really think of your product. Now, with
Y apStar, word-of-mouth can build buzz that leads to sales.
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their shopping cues from their peers by targeting influential product reviewers, bloggers and

social shoppers.”

About YapStar.com

Y apStar.com is a social networking community designed by pet lovers, for pet lovers and the pet
businesses that serve them. Its free and unique serviceis aplace for al pet loversto share,
exchange ideas, locate and review pet servicesin their hometown, and find and rate the cool est
pet products. To create buzz, Y apStar.com hosts 3 contests a year. YapStar’s new pet contest
started September 20, 2009 and runs through January 31, 2010 and the prizes just keep getting
better: aNew Y ork City Pet Holiday with roundtrip airfare for 2 and a pet sponsored by Midwest
Airlines, Loews Regency Hotel and others as well as a pet portrait are the prizes for the first

place winner along with 30 of the coolest pet products for other winners. Found online at

www.yapstar.com, the company provides marketing tools to enable local pet businessesto

leverage the power of the Internet to attract new local customers.
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To view press release, go to: http://www.yapstar.com/media/media_press _coolpick.php

To view current contest prize details, go to: http://www.yapstar.com/content/pet_contest prizes.php

To download the mediakit, go to: http://www.yapstar.com/media/media.php

To register your pet, go to: http://www.yapstar.com/register/register1.php

For atour of YapStar.com, go to: http://www.yapstar.com/tour/tourhome.php
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